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			In the past three millennia, from the spread of the Babylonian tablets in Mesopotamia to the huge advertising billboards in New York’s Times Square, mankind has followed the golden rule of communication: if you’re not out there, you don’t exist. There are 2,600 years separating the first periodical publication 

			Back in the days of Assyria, the Enuma Elish, and the emergence of the first global communication network on the Internet, the web. And in all this time, the image, the public’s perception and fame have been crucial for recording the passage through history of people, political regimes, works and ideas.

			Indeed, if you’re not visible you don’t exist. Until today, the power to be known and recognised was in the hands of the privileged few who had the means to access the mass media. It wasn’t until the socialisation of the first social networks on the Internet that this power has become democratised and universalised, within the reach of any of the more than one billion world citizens with access to the web.

			A new generation has been born that sees the power of the media in a different light. To them, the digital natives, TV and the press are not the fourth estate capable of bringing Nixon down after the Watergate scandal. To them, the new media, theInternet and its tools for instantaneous à la carte production and consumption are a way of life. They now have the power of communication, and the powers-that-be have to adapt to their codes of conduct if they want to be elected or survive a revolution. Barack Obama, the first 2.0 President of the United States, and Mahmud Ahmadinejad, the first Iranian leader to have to snuff out a revolt on the Internet, are all too aware of this.

			Mobile technology and increasingly widespread access to the Internet is generating a low-cost citizen culture of information protest. This has put many repressive regimes in tight spots, like Iran and China, which for example was unable to stanch the spread of the images of the Tibetan and Uighur protests.

			However, political and media leaders do not always react equally to this compulsory way of subsidiarily sharing prominence on the web with citizens. It seems as if now that they no longer control the message nor the medium, the only way they can thrive in the media throng on the web is with more excesses. From Berluscoland to Neverland, the strategy is always the same: to transform scandals and vices, whether it’s the sexual escapades of Italy’s Prime Minister or Michael Jackson’s cocktails of drugs, into impacts which always end up arousing suspicions of manipulation and interests of third parties or even by the media themselves. That is, if you can’t control it or turn it off, you can always counterattack on the web or call its credibility into question. And its reliability is grounded precisely on participatory democracy.

			So it should come as no surprise that in recent weeks prominent public figures have not wanted to go into hiding when questioning the old European democracy, especially after the scant interest aroused yet again by the European Parliament elections. Almost the same day that Milan, the capital of Italian design, witnessed the resurgence of citizen patrols of “brown shirts”, Bernie Ecclestone, the doyen of F1 racing, made an apologia for Hitler’s Nazi regime, branding British and European politicians weak.

			It is one thing if a statuesque ‘velina’ or 14 nose jobs prevent you from seeing reality, but quite another to convert the political debate to a non-stop media spectacle. The televised enthronement of Nicolas Sarkozy in Versailles as if he were the Sun King on the occasion of the first speech that a French president has held before the deputies and senators since 1848 is one example of this in that the rejection of the wearing of the burqa or the niqab in France was the only image remaining of his state of the nation speech.

			We have to be watchful because this political and media frivolity can hide new forms of censorship and authoritarianism, especially in countries that presume to have a free web. Not for nothing, Berlusconi’s escort girls come from his stable of television ‘veline’, and indeed that name, ‘veline’, has been adapted from the messages that Mussolini’s Fascist regime used to send to the media to inform them in a veiled fashion about what information could be published and what could not.

			It is clear that the quest for fame continues its march forward and is becoming radicalised, and the apparently despotic leanings of some media leaders do not seem to cause concern on the web. I don’t known whether this is because we are placing a veil between our eyes and the screen, or simply because we are too trusting of the web’s ability to regulate itself. 
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